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Today’s Presentation

• Understanding social media 
user experience

• Best practices for content 
development

• Navigating social media 
accessibility features

• Examples & case studies

• Your role in health literacy



Social Media Usage

• Nearly 90% of U.S. adults turn to 
social media for healthcare 
information

• More than 75% of Americans use 
social media to research their 
health symptoms

• 90% of individuals age 18-24 say 
they trust medical information 
shared on their social media feeds

Source: Medical GPS https://blog.medicalgps.com/social-media-and-healthcare-10-insightful-statistics/. 



A Universal Approach to Social

A user’s social media experience may be affected by things like:

Source: U.S. Centers for Disease Control & Prevention, 2022
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Writing Social Copy

• Use plain language and 
active voice

• Avoid medical/industry jargon

• Write out acronyms

• Be mindful of language

• Adjust ableist turns of phrase

• “Camel case” hashtags

Source: U.S. Centers for Disease Control & Prevention, 2022



The Basics of  Alt Text

What is it? Alternative text, or “alt 
text,” is HTML code that describes 
the appearance or function of an 
image on a page.

How do people experience it? Alt 
text is read aloud by a screen 
reader, displayed if an image fails 
to load, and is read by search 
engine crawlers.



Let’s Watch Alt Text in Action



Tips for Writing Alt Text

• Be specific and succinct

• Do not start with “Image of” 
or “Photo of”

• Focus on non-decorative 
content and design elements

• Plug in copy from the image, 
especially new information

• Provide context if tied to post 
meaning



Let’s Explore Some Examples

What context would you 

provide to the alt text?

How would you improve 

this alt text description? 



Creative Best Practices: Images

Apply color contrast
1

Avoid dense blocks of text
2

Reflect your audience3



Creative Best Practices: Video

Avoid flickering lights4
Caption all videos with sound5 Voice over animations/text6



Social Media & Accessibility Compliance

Most social media companies have 
dedicated centers for accessibility, 
focused on activities such as:

• Conducting product audits

• Hiring designers & engineers with lived 
experiences

• Coordinating with external accessibility 
consulting companies

Still, social platforms do not fully comply 
with ADA guidelines.



Accessibility Features on Instagram

Adding Alt textEnabling Video Captions



Accessibility Features on Facebook



Accessibility Features on Twitter



Accessibility Features on LinkedIn

NOTE!

Alt text on LinkedIn 

images is limited to 

300 characters.



…And Some Final Examples





Your Role in Health Literate Social Content

Regardless your role or direct connection to executing social 
media content, encourage your organization to:

• Invest in adoption of health literacy practices

• Take accessibility into account when building timelines, e.g., 
time to caption videos

• Integrate alt text into social media content calendars

• Collaborate with creative & design teams

• Seek input from end users of your social media content



Thank You
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