
Creating goals 
and measuring success

SMART goals: 

Specific: What are you trying 
to achieve?

Measurable: What data will 
you collect to measure your 
success?

Achievable: Is your goal 
possible?

What are you trying to achieve? 

What’s your timeline for achieving this goal?
How does this goal align with your broader 
company goals?

What data will you use to measure your success? 

Some key performance 
indicators to measure the 
success of your marketing 
efforts are: 

Website visits

Shares/mentions 

List growth

Click rate

Relevant: Does your 
event goal align with your 
broader marketing goals?

Time-bound: What’s your 
timeline to achieve your 
goal?

Target audience Marketing goal 

Marketing channels (email, social, landing pages, offline) 

Discuss your goals on the Constant Contact Community.                               	           Community.ConstantContact.com

For your marketing to be successful, you’ll need to set goals to 
strive for. The goals you create will guide your decision-making 
as you work toward achieving them.

https://community.constantcontact.com/
http://community.constantcontact.com

	Text Field 18: Increase sales by 30% with a 20% off Black Friday coupon and special promotions for repeat customers via email and social media.
	Text Field 19: Track Black Friday sales and review promotions. Pivot to more email campaigns and social media ads if needed to maximize growth before the holidays.
	Text Field 20: By boosting sales, I can increase profit margins and reinvest the extra revenue into new products and marketing for next year.
	Text Field 21: Use my online store’s analytics to track product sales and compare them to last year’s data, focusing on email campaigns and social media ads.
	Text Field 25: My social media followers and email subscribers.
	Text Field 26: Boost Black Friday and holiday sales in my online store by launching targeted email campaigns with special promotions and increasing social media engagement with holiday-themed content and ads.
	Text Field 27: Email, Social Media


